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This research focused on the construction and communication of city's 
image of Suzhou by network media, and studied the reports about Suzhou on 
news sites. This paper tried to reduce the city's image on the Internet by 
using some research methods such as content analysis and case study. Besides, 
it analyzed the problems of Suzhou about its image on the web, and proposed 
some advise. 
    After referring to other scholars' experience, the research encoded the 
sample , sorted and merged twice, divided city's image of Suzhou into some 
parts such as political image, economical image, cultural image, social image. 
Meanwhile, this paper tried to add “tourist image” to the index to ensure 
the integrity of the image. Considering the features from different images, 
the research discussed five images separately, and compared Suzhou's image 
in the media and in reality. 
Generally speaking, Suzhou's image in media is positive and healthy, and 
consistent with the reality on the whole. But when it comes to economical 
or cultural fields, the size and priorities of reports was inaccurate. Suzhou 
should explore its unique resources and potentiality to the greatest 
extent,attach importance to media relations, ecstatically the importance of 
national media. All of these can be conducive to the communication of Suzhou's 
image. 
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